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Target Audience

• Understand your target audience and the types of social media most 
used by those demographics.

Courtesy of https://sproutsocial.com/insights/new-social-media-demographics/

https://sproutsocial.com/insights/new-social-media-demographics/
https://sproutsocial.com/insights/new-social-media-demographics/






Social Media Management Platforms

• Prepare content ahead of time and make sure 
messaging is consistent.

• Develop an editorial calendar and schedule times to 
monitor feeds and post content (social media 
management platforms such as Hootsuite and 
BirdEye can help).

http://signup.hootsuite.com/pro-ent-na-english-r10/?utm_source=google&utm_medium=cpc&utm_campaign=selfserve-bau-na-en--ca-pua-google_search_branded_alpha-&utm_term=hootsuite&gclid=CjwKCAjw-8nbBRBnEiwAqWt1zQE-ocCdZ9l-3DLQ8FfdSbKUl9xskW8wU2qHWp60c5Ku4BCeoMZNGRoC82cQAvD_BwE
https://birdeye.com/social/?utm_source=sem&utm_medium=cpc&utm_campaign=Social&utm_term=social%20media%20management%20platform&gclid=CjwKCAjwns_bBRBCEiwA7AVGHuUi2xHErozABZ3exPIEdeESEHsgVMZbyYpSBGoXGne9QsM_m902kxoCm1EQAvD_BwE


Timing

Infographic courtesy of socialmediaonlineclasses.com  

• Time posts appropriately (be aware of key dates 
and relevant events).

• Be aware of content lifespan in the mediums you 
are using. 



Other Helpful Tips

• Be prepared to respond and don’t forget to check 
direct messages.

• Anticipate questions and comments you will receive 
and draft responses ahead of time.

• Pay attention to top posts and trends (give your 
audience more of what they like).

• Stick to simple bold graphics and include images 
(infographics).

• Make use of humour, stories/testimonials, etc. 
• Focus on evergreen content.
• Review measurable outcomes (subscribers, 

followers, views, shares, comments, etc.)





#ProtectThePLF - Ohio Library Council



#LibrariansWhoDare - African Library and Information 
Associations and Institutions



Copyright Week - IFLA



SPARC and CARL “Open in Order to…”



Fair Dealing Week - CARL



Fair Dealing Week - CARL



• Quick and frequent real-time exchanges, to be 
kept up to date. 

• Maintain a list of handles/hashtags.
• Coordinate hashtags with partners, and be 

aware of hashtags used by parties with 
opposing views. 

• Encourage re-tweeting.
• Monitor hashtag use and be prepared to 

respond. 
• Include images (consider infographics).

Tips for Twitter





Libraries Change Lives

https://www.youtube.com/watch?v=OgkUZylvsP0

https://www.youtube.com/watch?v=OgkUZylvsP0


Libraries Unlimited - British Council Bangladesh

https://www.youtube.com/watch?v=Vur1uL5uRV4&feature=youtu.be&t=24

https://www.youtube.com/watch?v=Vur1uL5uRV4&feature=youtu.be&t=24


Google is good. Libraries are better.

https://www.youtube.com/watch?v=IW_ubJJ8SnE

https://www.youtube.com/watch?v=IW_ubJJ8SnE


Happy - Texas A&M University Libraries
https://www.youtube.com/watch?v=Bja6bh7G-_g

https://www.youtube.com/watch?v=Bja6bh7G-_g


Burger King - Whopper Neutrality 

https://www.youtube.com/watch?v=ltzy5vRmN8Q

https://www.youtube.com/watch?v=ltzy5vRmN8Q


Tianjin Binhai Library
https://www.youtube.com/watch?v=Z5_mFd-9y1M

https://www.youtube.com/watch?v=Z5_mFd-9y1M


The New York Public Library Has a Human 
Google
https://www.youtube.com/watch?v=PfqgDG1qrKg

https://www.youtube.com/watch?v=PfqgDG1qrKg


• Include relevant key words in your title, 
description, and tags, and select interesting 
thumbnails.

• Select evergreen topics, rather than those that 
will quickly become dated. 

• Beware of the cost to benefit/impact ratio (videos 
can be expensive to produce).

• Use humour and cultural references to attract 
more views. 

Tips for YouTube





http://news.library.mcgill.ca/mcgill-library-and-archives-fun-facts/

http://news.library.mcgill.ca/mcgill-library-and-archives-fun-facts/


https://www.flickr.com/photos/110739417@N03/12458664485

https://www.flickr.com/photos/110739417@N03/12458664485


https://www.ifla.org/publications/node/11174

https://www.ifla.org/publications/node/11174


http://everylibrary.org/about-everylibrary/

Bold Statements, Boldly Presented.

http://everylibrary.org/about-everylibrary/


• Primarily used for browsing, inspiration, and 
entertainment.

• Use images that will stand out in viewers’ feeds.
• Include relevant hashtags in caption.
• Combine images with text. 
• Consider boosting a post to increase visibility.

Tips for Pinterest, Instagram, and Flickr





fair-dealing.ca website



Campaign Website and Petition



Een bibliotheek voor iedereen! a library for 
everyone
https://www.youtube.com/watch?v=vKt9Uc9gCkk

https://www.youtube.com/watch?v=vKt9Uc9gCkk




• Be verifiable.
• Check your privacy settings.
• Pin important posts to increase their lifespan.
• Consider boosting a post with an add to 

increase visibility.

Tips for 



Example Virtual Advocacy Toolkits (American Library 
Association & German Library Association)

https://www.bibliotheksverband.de/dbv/themen/werkze
ugkasten-fuer-lobbyarbeit.html

https://docs.google.com/document/d/1f-
A8ISvqXLlSrXZROAOTKh2ceQse1HgKO-ad-
BzJBgw/edit

https://www.bibliotheksverband.de/dbv/themen/werkzeugkasten-fuer-lobbyarbeit.html
https://docs.google.com/document/d/1f-A8ISvqXLlSrXZROAOTKh2ceQse1HgKO-ad-BzJBgw/edit


Additional Resources

• The International Advocacy Programme 
(IAP)(IFLA)

• IFLA Leaders Programme: Library Advocacy 
Toolkit

• Webinar: Effective use of social media for 
associations (Federation for the Humanities and 
Social Sciences)

• Slides: Improve Your Social Media Engagement 
(Toronto Public Library) 

https://www.ifla.org/ldp/iap
https://www.ifla.org/book/export/html/8688
http://www.ideas-idees.ca/events/webinars
http://accessola2.com/superconference2018/Sessions/1WedJan31/Improve_Your_Social_Media_Engagement.pdf


Questions?

Thank you

www.carl-abrc.ca
info@carl-abrc.ca

susan.haigh@carl-abrc.ca
(613) 482-9344
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