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Target Audience

* Understand your target audience and the types of social media most
used by those demographics.

Twitter Usage Among Key Demographics

Facebook Usage Among Key Demographics Instagram Usage Among Key Demographics
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Courtesy of https://sproutsocial.com/insights/new-social-media-demographics/



https://sproutsocial.com/insights/new-social-media-demographics/
https://sproutsocial.com/insights/new-social-media-demographics/

Facebook Usage Among Key Demographics
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Instagram Usage Among Key Demographics
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Social Media Management Platforms

* Prepare content ahead of time and make sure
messaging Is consistent.

 Develop an editorial calendar and schedule times to
monitor feeds and post content (social media
management platforms such as Hootsuite and
BirdEye can help).



http://signup.hootsuite.com/pro-ent-na-english-r10/?utm_source=google&utm_medium=cpc&utm_campaign=selfserve-bau-na-en--ca-pua-google_search_branded_alpha-&utm_term=hootsuite&gclid=CjwKCAjw-8nbBRBnEiwAqWt1zQE-ocCdZ9l-3DLQ8FfdSbKUl9xskW8wU2qHWp60c5Ku4BCeoMZNGRoC82cQAvD_BwE
https://birdeye.com/social/?utm_source=sem&utm_medium=cpc&utm_campaign=Social&utm_term=social%20media%20management%20platform&gclid=CjwKCAjwns_bBRBCEiwA7AVGHuUi2xHErozABZ3exPIEdeESEHsgVMZbyYpSBGoXGne9QsM_m902kxoCm1EQAvD_BwE

Timing

e Time posts appropriately (be aware of key dates
and relevant events).

 Be aware of content lifespan in the mediums you
are using.

..@QGGD

. zmuuas 21HOURS
!' 4 MONTHS 2n~uAvs

2 YEARS

Infographic courtesy of socialmediaonlineclasses.com



Other Helpful Tips

 Be prepared to respond and don’t forget to check
direct messages.

 Anticipate questions and comments you will receive
and draft responses ahead of time.

e Pay attention to top posts and trends (give your
audience more of what they like).

« Stick to simple bold graphics and include images
(infographics).

 Make use of humour, stories/testimonials, etc.

* Focus on evergreen content.

* Review measurable outcomes (subscribers,
followers, views, shares, comments, etc.)
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#ProtectThePLF - Ohio Library Council

Jessica Hermiller . Travis Bautz & Travisbautz - 5h
= @reallyjessica a— il E Great graphics from @OhioLibraryCncl demonstrating the ROI for

Ohio's public libraries like @Midpointe. #LibrariesTransform

Libraries help people learn & retain job skills OHIO LIBRARIES =
thUS fostering IOCE]I economy. RETURN ON INVESTMENT

DSHEL $1 =$5.48
#OHLibrariesTransform #ProtectthePLF =1 =3 T oy
——— - - = = Ohioans receive $5.48 in economic value'

e & ||I” || E PUBLIC Lmn::sv v?ows IN OHIO
EVERY $1 SPENT

$1 - $5-48 $2.7 BILLloN

PUBLIC LiIBrA e Stephanie Howse
RIES Stephiar .
R ETU RIN s $ 5 \ @stephaniehowse

TO OHIDANS‘ Great to chat with Jessica and Brijin
@Cuyahogalib about #ProtectThePLF
#WorkforceDevelopment

#Pr.-;fnq ThePLF

11:37 AM - 29 Mar 2017 from Columbus, OH



#LibrartansWhoDare - African Library and Information
Associations and Institutions

TASCHA

@taschagroup

fA>S
Dr. Nkem Osuigwe #TeamAfLIA CHA
@librarian_nkem

Kenyan and other African

fpubl support online
Iearnrng through P2PL Learnlng
Circles. : ansWhoDare
Read more about Iearmng mrcles

brarians » are African
Publlc lerarles who believe in
rendering needed services to

. o : : in our evaluatlon
their communities with or without e e ¢

resources but working with
different levels of stakeholders in
the various communities!

| feel you, people! | feel you!

Ramune Petuchovaite @ramupetu
e, At the 3rd African
[ SRS Public Library Summit
N in Durban @Puritykvr
s M presents results of L...

T

5:08 p.m.-03 Jul 18




Copyright Week - IFLA

11 CARL / ABRC Retweeted
Ei IFLA @IFLA - Jan 16
I' Because ~education happens in #libraries, @IFLA signs the joint letter to ask

for better copyright rules for teaching in Europe. Read more: bit.ly/2DfNDfD
@Communia_eu #fixcopyright #Copyright4Libraries
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WEARE:
106 min students
8.3 min teachers

40% of adults who
continue to kearn

KEEP COPYRIGHT OUT OF THE CLASSROOM

A new, mandatory exception for non-commercial
educational purposes is needed

Broad range of
refevant educational
e inatitutions
is covered
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11 CARL / ABRC Retweeted
i 2
dﬂi IFLA @IFLA - Jan 15

‘III' #Libraries make #Pv

2018: Day 1 bit.ly,

LIBRARIES: PRESERVING AND MAKING
PUBLIC DOMAIN ACCESSIBLE TO ALL

FILIA] |

COFYRIGHT WEEK
coo=n " 1

DAY




SPARC and CARL “Open in Order to...”

vl CARL/ABRC @cariabre - 27 Oct 2017
e Voic University L
ABRC et son énonce “Ouvert a f

O ransizte BET
L

= '-'___ CARL / ABRC
I--:_l: * Snme of cur s1aM and mermibeerg hded COmplered "Oipsin i crder 0., P

OPEN IN ORDER TO...

outside of academia.

= aren Bird, Dean of Library
Services, Siman Fraser
Univarsity



Fair Dealing Week - CARL

1 vou Retweeted
Mark Robertson (0 arkDn - Feb 26 w
| support fair desling because.. awﬂwm«wrmnamw
approachmil'#r-gﬁ'rho‘!uwurdtrutm '

.. CARL / ABRC @carlabrc - Feb 21 v
‘ﬂ}‘;‘" N'oubliez pas que la Semaine de I'utilisation égquitable # ) veek
commence le 26 févnier. En attendons. tentons de dim)-mﬁ« un autre mythe
entourant lN'utilsation équitable »
' eur Détads additsonnegls :

& Translate Tweet

| support
fair dealing

L'utilisation équitable au Canada
Mythes et réalités

&
Mythe - Aux termes de Mutiiisation éguitable, seule

R because...

équitable b une ampleur




Fair Dealing Week - CARL

3 Dr, Branda Aurtin-Smith it i
w!+ CARL / ABRC @carlabrc - Mar 1 W g Fam & creator and | suppet fair dealng

Public liprarian Clare Badall provided her perspective on the benefits of
* for public library users. More testimonials available at

yranan, | recognize the valua
and importance of fair dealing within my

ibrary systam. [.] By providing theso

materials to our patrons we ara focilitoting
thoir occoss to information, which is at tho

i b

a pubhc kbrary's mondote. We

core o
acimowladge that an informad citizenry is

ntegral to a strong functioning democracy and behave that

fair doaling plays a contrai role in establishing and

perpatuating equitcbie occess to mformaot

Canodians.

on lor Q

Cilaire Badali
Librarian

surrey Public Lbrary




Tips for Twitter

* Quick and frequent real-time exchanges, to be
kept up to date.

 Maintain a list of handles/hashtags.

o Coordinate hashtags with partners, and be
aware of hashtags used by parties with
opposing views.

 Encourage re-tweeting.

 Monitor hashtag use and be prepared to
respond.

* |Include images (consider infographics).






Libraries Change Lives

https://www.youtube.com/watch?v=0gkUZylvsP0O



https://www.youtube.com/watch?v=OgkUZylvsP0

Libraries Unlimited - British Council Bangladesh

https://www.youtube.com/watch?v=VurluL5uRV4&feature=youtu.be&t=24

where tha possEulities are uninmeted!



https://www.youtube.com/watch?v=Vur1uL5uRV4&feature=youtu.be&t=24

Google is good. Libraries are better.

https://www.youtube.com/watch?v=IW ubJJ8SnE

I
(GO« _;gle

Can | book a compuler 14 chec



https://www.youtube.com/watch?v=IW_ubJJ8SnE

Happy - Texas A&M University Libraries

https://www.youtube.com/watch?v=Bjabbh7G- q



https://www.youtube.com/watch?v=Bja6bh7G-_g

Burger King - Whopper Neutrality

https://www.youtube.com/watch?v=Iltzy5vRmMN8Q



https://www.youtube.com/watch?v=ltzy5vRmN8Q

Tianjin Binhal Library

https://www.youtube.com/watch?v=725 mFd-9y1M
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https://www.youtube.com/watch?v=Z5_mFd-9y1M

The New York Public Library Has a Human
Google

https://www.youtube.com/watch?v=PfggDG1larKqg
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https://www.youtube.com/watch?v=PfqgDG1qrKg

Tips for YouTube

* Include relevant key words in your title,
description, and tags, and select interesting
thumbnaills.

e Select evergreen topics, rather than those that
will quickly become dated.

e Beware of the cost to benefit/impact ratio (videos
can be expensive to produce).

e Use humour and cultural references to attract
more views.
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McGill Library and Archives
FUN FACTS
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http://news.library.mcgill.ca/mcgill-library-and-archives-fun-facts/
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https://www.flickr.com/photos/110739417 @N03/12458664485



https://www.flickr.com/photos/110739417@N03/12458664485
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https://www.ifla.org/publications/node/11174



https://www.ifla.org/publications/node/11174

Bold Statements, Boldly Presented.

;1=|_. [HE DARK LIBRARIES

HAVINCGC FUN

AGES x % %
ISNOTHARD cosnvea  1THE CURE
WHEN YOU HAVE A LIBRARY ' % A

LIBRARY CARD N FOR STUPID

http://everylibrary.org/about-everylibrary/



http://everylibrary.org/about-everylibrary/

Tips for Pinterest, Instagram, and Flickr

* Primarily used for browsing, inspiration, and
entertainment.

e Use images that will stand out in viewers’ feeds.
* Include relevant hashtags in caption.
 Combine images with text.

e Consider boosting a post to increase visibility.






fair-dealing.ca website

FR|
~ ©ANADA

ABOUT FAIR DEALING TESTIMONIALS EVENTS ABOUT THIS SITE

In Canada and in many other countries, fair
dealing is a part of copyright that recognizes

that certain uses of copyright protected LEAEN MORE ABOUT

works are beneficial for society and therefore - )
. i Fair Dealing
do not require the permission of the N

copyright holder.

What does fair dealing mean to you?
Here are a few recent submissions:



Campaign Website and Petition

Een bibliotheek voor IEDEREEN

Vind je het belangrijk dat jouw nieuwe
gemeentebestuur ook na 2018 blijft investeren in de
bib? Teken dan voor 30 september het
bibliotheekcharter.

TEKEN HIER

BLIJF CP DE HOOGTE | # B.‘BVODR.I EDE REEN




Een bibliotheek voor iedereen! a library for
everyone

https://www.youtube.com/watch?v=vKt9Uc9qCkk



https://www.youtube.com/watch?v=vKt9Uc9gCkk

The ‘Library _ Print Page Contact Us [Eslll Join now Q
' ILIp and information
association

Aboutus Careers Events Research Advocacy News Membership Community Services

matter

Take a stan(
| CIL 1D Weshesd

Librarian of Congress Dr Carla Hayden supporting CILIP's Facts Matter campaign

Advocacy and campaigns

Access to information and knowledge makes a real and lasting difference to people, communities and organisations every day. From
developing literacy skills to improving health, opening up the world’s knowledge and providing insight that supports decision-making in




Tips for

* Be verifiable.
e Check your privacy settings.
e Pin important posts to increase their lifespan.

« Consider boosting a post with an add to
Increase visibllity.



Example Virtual Advocacy Toolkits (American Library

Association & German

VLl G e

v / Themen [ Werkzeugkasten fiir Labbyariseit

Aktuelles

Werkzeugkasten fiir Lobbyarbeit Suche

arwaiterte Suche >

ken prakt

Hewsletter

Positisnen

Fallbeispieis
Kampagner

Was leisten Bibliotheken in Deutschiand?

* Bibliotheksgasetie
» Bundsstagaiwshl: - Bl entwickeln

Wahlprifsteine

» Digitalisierung und Digitale

Agenda derat [ Ausschuss [ laufend informigt

= E-Bouks in Biblotheken

» Ehrenamt in Bibliotheken
» Entwicklungspiine
+ Fldchilinge Willkommen

* Kriegsbedingt verlagenes
Kilturgut

» Kulturelie Sikdung
» NS-Raubgullorschung
» Open Actess

* Agenda 2030

* Sonntagealiung

» Urbeberrecht

= Werkzeughasten fir
Lobbyarbeit

Projekts

| Fachtagungen,
Veranstaliungsn, Webinsre

Publikationen

Vereinbarungen und Vertrd

Politik

lare und Antrage

Uber uns

| Links

Checkiistes

Informationssystem

https://www.bibliotheksverband.de/dbv/themen/werkze

ugkasten-fuer-lobbyarbeit.html

Library Association)

Contents of the Toolkit

Thank you for your participation in National Library Legislative Day! In order to start planning for May 8, 2018, we put
together a toolkit to get you thinking about programming in your library.

Social Media Tips
General guidelines on using social media effectively, including how to use graphics, specific platforms, and hashtags, for
maximum visibility online.

Sample Tweets

This document contains 20+ Tweets you can copy and paste to your own account.

Social Media Graphics
The graphics are organized into folders by platform:

e Twitter Graphics
® Facebook Graphics
® |Instagram Graphics

Facebook Event Template
This document provides you with tips for creating an effective Facebook event, and provides some templates to copy,
paste, and fill in the blanks to save you time.

Talking Points
Talking points to use when you visit your member’s district office, host your member at an event in your library, or
engage in discussions about why libraries matter to our nation.

Phone Call Guide

A step by step guide to calling your member’s Washington or district office.

Letter Template

You can copy and paste this letter into an email or word document, customize it, and send it to your representative.

https://docs.google.com/document/d/1f-
A8ISvgXLISrXZROAOTKh2ceQselHgKO-ad-

BzJBgw/edit



https://www.bibliotheksverband.de/dbv/themen/werkzeugkasten-fuer-lobbyarbeit.html
https://docs.google.com/document/d/1f-A8ISvqXLlSrXZROAOTKh2ceQse1HgKO-ad-BzJBgw/edit

Additional Resources

 The International Advocacy Programme
(IAP)(IFLA)

 |[FLA Leaders Programme: Library Advocacy
Toolkit

* Webinar: Effective use of social media for
associations (Federation for the Humanities and
Social Sciences)

« Slides: Improve Your Social Media Engagement
(Toronto Public Library)



https://www.ifla.org/ldp/iap
https://www.ifla.org/book/export/html/8688
http://www.ideas-idees.ca/events/webinars
http://accessola2.com/superconference2018/Sessions/1WedJan31/Improve_Your_Social_Media_Engagement.pdf

Questions?

Thank you

www.carl-abrc.ca
Info@carl-abrc.ca
susan.haigh@carl-abrc.ca
(613) 482-9344
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