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The fastest 
way for people 
to stay 
informed on 
the latest 
news stories is 
through the 
Internet 
which has 
opened a new 
landscape for 
newspapers. 

Afolabi (2008) posits 
that “online 
newspapers only 
reach a fraction of the 
population in Nigeria 
due to low computer 
literacy level and high 
cost of internet 
subscription.  

 

It is uncertain 
therefore, whether 
there is a high 
readership of online 
newspapers in Uyo 
urban. Therefore, to 
what extent are 
Internet subscribers 
in Uyo Urban really 
reading online?   



 

 To find out readers awareness of the existence of online 
newspapers. 

 

 To determine the level of exposure of internet subscribers to 
online newspapers. 

 

 To ascertain whether online newspapers satisfy the news demands 
of its readers. 

 

 To ascertain whether online newspaper readers also read the 
printed newspaper. 

 

 To ascertain the demographic groups that expose themselves to 
online newspapers more. 

 

 To find out the motivations for readership of online newspapers. 
 

 To ascertain the contents of online newspapers readers expose 
themselves to more. 

 



 In 2004, there were about 95 reasonably regular 
newspapers. However, in 2012, the number has almost 
doubled with Ayankunbi, (2012) positing that as at 
today, the total number of newspapers in the country 
is in the neighbourhood of 150. 

 

 Ayankunbi, (2012) expresses concern that despite 
having about 150 newspapers published in the country 
and a population of over 150 million people, the 
combined daily circulation figure of all of them is 
about 300,000 copies. 

 

 In 2008, about 22 independent internet newspapers 
existed; these are however mostly online editions of 
print newspapers. This number has however increased 
to over 34 internet newspapers in 2012. 



 According to 2007 statistics by the International 
Telecommunications Union (ITU), only eight million 
Nigerians (or 5.9% of the population) had access to the 
internet. Most of these – probably up to 90% – gained 
access only through cybercafés that charge per hour and 
therefore do not spend much time on the net unless it is 
absolutely necessary for their purposes.  

 

 This situation has however, witnessed an exponential 
growth with the availability of internet access via cell 
phones, Internet modems, iPads, Blackberry, Andriod, and 
other browsing enabled devices, all these have skyrocketed 
access to the Internet in Nigeria.  

 

 This is evident in the increase of people with access to the 
Internet in the country. Presently, Nigeria has the highest 
number of Internet users in Africa, with a population of 
45,039,711 Internet users as of Dec.31, 2011, 29.0% of the 
population, (internetworldstats.com, 2012).  

 



 According to Rogers (1995), important characteristics of an 
innovation include: 

 The uses and gratifications theory propounded by Katz in 1970, is 
concerned with how people use media for gratification of their 
needs.  

 An outcome of Abraham Maslow's Hierarchy of Needs, it 
propounds the fact that people choose what they want to see or 
read and the different media compete to satisfy each individual’s 
needs. 
 




















